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For Release: Wednesday, April 1, 2020, 10:30 a.m. EDT 
 

GM Reports First-Quarter U.S. Sales 
 

DETROIT — General Motors (NYSE: GM) announced today that it delivered 618,335 
vehicles in the first quarter of 2020, a decrease of about 7 percent compared to a 

year ago. The industry experienced significant declines in March due to the outbreak 
of COVID-19. 
 

“In this uncertain and challenging time, GM and our strong network of dealers are 
here to help, offering concierge service, providing courtesy transportation to 

customers in need and offering home delivery where permissible,” said Kurt McNeil, 
U.S. vice president, Sales Operations. 
 

In many areas with stay-at-home orders, dealer service operations are considered 
essential and can remain open to address crucial vehicle needs for essential service 

providers like first responders, healthcare workers and food supply and delivery 
workers. 

 
Safety remains the company’s top priority. “Customers who need to purchase a new 
vehicle can use GM’s Shop. Click. Drive. program, which allows them to browse 

inventory, choose a vehicle, customize their payment and schedule delivery at home 
where available,” said McNeil. 

 
To further assist, GM has enabled OnStar Crisis Assist services for all connected 
vehicle owners, as well as complimentary in-vehicle data for all Wi-Fi-equipped 

vehicles. 
 

Inventory at the end of the first quarter was 668,443 units, down about 18 percent 
from a year ago.  
 

For full details on how GM is responding to the rapidly changing COVID-19 crisis, visit 
gm.com/coronavirus. 

 

General Motors Co. (NYSE: GM) is a global company committed to delivering safer, better and 

more sustainable ways for people to get around. General Motors, its subsidiaries and its joint 

venture entities sell vehicles under the Chevrolet, Buick, GMC, Cadillac, Holden, Baojun and 

Wuling brands. More information on the company and its subsidiaries, including OnStar, a global 

leader in vehicle safety and security services, and Maven, its personal mobility brand, 

and Cruise, its autonomous vehicle ride-sharing company, can be found at http://www.gm.com. 

  

http://www.chevrolet.com/?evar25=GM_COM_Our_Brands
http://www.buick.com/?evar25=GM_COM_Our_Brands
http://www.gmc.com/?evar25=GM_COM_Our_Brands
http://www.cadillac.com/?evar25=GM_COM_Our_Brands
https://www.holden.com.au/?evar25=GM_COM_Our_Brands
http://www.sgmw.com.cn/
http://www.sgmw.com.cn/?evar25=GM_COM_Our_Brands
https://www.onstar.com/us/en/home/
https://www.maven.com/us/?evar25=GM_COM_Our_Brands
http://www.getcruise.com/
http://www.gm.com/
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Cautionary Note on Forward-Looking Statements: This press release may include “forward-

looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. We 
caution readers not to place undue reliance on forward-looking statements. Statements including 
words such as “anticipate,” “appears,” “approximately,” “believe,” “continue,” “could,” “designed,” 
“effect,” “estimate,” “evaluate,” “expect,” “forecast,” “goal,” “initiative,” “intend,” “may,” “objective,” 
“outlook,” “plan,” “potential,” “priorities,” “project,” “pursue,” “seek,” “should,” “target,” “when,” 
“will,” “would,” or the negative of any of those words or similar expressions to identify forward-looking 
statements represent our current judgment about possible future events. In making these statements 

we rely upon assumptions and analysis based on our experience and perception of historical trends, 

current conditions and expected future developments, as well as other factors we consider appropriate 
under the circumstances. These statements are not guarantees of future performance; they involve 
risks and uncertainties and actual events or results may differ materially from these statements. 
Factors that might cause such differences include, but are not limited to, a variety of economic, 
competitive and regulatory factors, many of which are beyond our control and are described in our 
Annual Report on Form 10-K for the year ended December 31, 2018, as well as additional factors we 

may describe from time to time in other filings with the U.S. Securities and Exchange Commission. We 
undertake no obligation to update publicly or otherwise revise any forward-looking statements, 
whether as a result of new information, future events or other factors that affect the subject of these 
statements, except where we are expressly required to do so by law. 
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