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GM Delivers 484,000 Vehicles in China in the Second Quarter 
 

 
SHANGHAI – General Motors and its joint ventures delivered more than 484,000 vehicles 

in China in the second quarter of 2022 amidst the COVID-19 resurgence.  
 
GM’s brands stayed resilient and focused on resuming production and operations. Sales 

across brands began recovering in May. New energy vehicle (NEV) sales in the second 
quarter posted strong growth momentum, increasing 12.5% from a year earlier.  

 
Q2 Sales by Brand  
 

• Cadillac had deliveries of nearly 37,000 units. The first Ultium-based model in China, 
the Cadillac LYRIQ all-electric luxury SUV, began rolling off the production line in May 

and is now available for order.    
 

• Buick deliveries topped 128,000 units. The VELITE NEV family sustained strong 

market demand, growing 53% year over year to more than 8,000 units. The brand 
introduced its new identity and badge, signifying its accelerated transformation 

toward an all-electric future.  
 

• Chevrolet deliveries exceeded 40,000 units. Sales of the brand’s first all-electric 

model – the Menlo – grew nearly four-fold year over year. 
 

• Wuling deliveries totaled nearly 268,000 units and Baojun deliveries surpassed 

11,000 units. The Wuling Hong Guang MINIEV strengthened its leadership position in 
the NEV segment, with sales rising 10% from a year earlier.    

 
As part of its long-term commitment and ongoing investments to the Chinese market, GM 
recently announced an intended investment of $100 million to set up its new Premium 

Import business in China. It will enable the company to tap into growing customer demand 
in the high-end import market.  

 
In the meantime, GM is continuing its pivot to a platform innovator. Following the Cadillac 
LYRIQ, Ultium-based EVs from Buick and Chevrolet will make their debut in China in the 

second half of this year.   
 

 
 
General Motors (NYSE:GM) is a global company focused on advancing an all-electric future that is 

inclusive and accessible to all. At the heart of this strategy is the Ultium battery platform, which will 



power everything from mass-market to high-performance vehicles. General Motors, its subsidiaries 

and its joint venture entities sell vehicles under the Chevrolet, Buick, GMC, Cadillac, Baojun and 

Wuling brands. More information on the company and its subsidiaries, including OnStar, a global 

leader in vehicle safety and security services, can be found at https://www.gm.com. 
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