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CADILLAC IS ON TRACK AND ACCELERATING

BRAND INVESTMENT & ELEVATION

Establish brand identity
Revitalize brand image

Invest in products & technologies

ACCELERATE MOMENTUM
GROW GLOBAL VOLUMES

Deepen audience engagement
Enhance the dealership network

Grow product & services portfolio

TAKING THE LEAD

EV future revealed
Accelerating luxury autonomous

Full portfolio of product & services

CADILLAC CONFIDENTIAL




CADILLAC LIVES
IN TWO WORLDS

/b.
T3 TODAY

N = Aggressively Growing
= Lo Sales Volume

LONG-TERM
The Pinnacle of Mobility




As GM’s technology spearhead, Cadillac is at theforefront of GM’s commitment

to aworld of Zero Crashes, Zero Emissions & Zero Congestion.
——




INNOVATION HELPED PROPEL CADILLAC TO THE #1 LUXURY
AUTOMOTIVE BRAND IN THE U.S. FOR ALMOST A CENTURY

1929
SYNCHROMESH
TRANSMISSION
1908 1997
STANDARDIZED & 1948 1965 ONSTAR
INTERCHANGEABLE TAILFINS & TILT & TELESCOPING
PARTS (DEWAR TROPHY) 1930 CURVED STEERING WHEEL
V16 ENGINE FOR WINDSHIELD
AUTOMOTIVE
1915 1953
FLATHEAD USE
V8 ENGINE AUTO-DIMMING 23-YEAR INNOVATION
HEADLAMPS GAP
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1905 1910 1915 1920 1925 1930 1935 1940 1945
1912
ELECTRIC SELF STARTER 1949
& ELECTRIC LAMPS OVERHEAD VALVE
V8 ENGINE
1927

DESIGNER-STYLED BODY
WORK (LaSalle)

*Dates denote model years

1950

1955

Cadillac was the #1 luxury automaotive
brand by volume in the U.S. until 1998.

2015
4G LTE
WIRELESS
INTERNET
2002
MAGNETIC RIDE ggLSER
CONTROL;

SATELLITE RADIO CRUISE

LI L I B o e s e e 1 S e s

1960 1965 1970 1975 1980 1985 1990 1995
1974

1964 AIR BAGS
AUTOMATIC
CLIMATE
CONTROL

1957

POWER SEATS

WITH MEMORY;

AIR SUSPENSION

Thel957 Eldorado Brougham'’s innovative

roof; a redesigned rear suspension that
improved comfort and ride; memory seats;
and power windows and door locks.

features included a brushed, stainless steel

2000 2005 2010 2015 2020
2016
2000 REAR
NIGHT VISION; CAMERA
LED TAIL LAMPS MIRROR
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2013
HIGHLIGHTS

New Global Sales Record — 382,184 Units
Strong Cadillac China Performance

Cadillac XT4 Captured Compact SUV
Segment Leadership

Four Legacy Model Cadillac Sedans
Gained Share




2013
CADILLAC CHINA

>200k Deliveries; +17.2% YOY, Outpaced Market Average
Sixth Consecutive Year of Double-Digit Growth
Perceived as a Strong Alternative to European Brands
Average Buyer Age is 32 Years T
~50% First-Time Buyers; ~32% Female S L 7.

Super Cruise™ Introduced in China

Cadillac House Shanghai



CADILLAC CHINA
NETWORK ot

Expanding from 302 to 500 Points

Presence in all Tier Cities and
Developing Markets

Showroom Upgrades
In Process



PROGRESS. o

+9-points YOY, Cadillac Mamtalns #3 Posztlon
Outperforms Ti ter ] European Competl
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REINVENTION

Expanded and Elevated Portfolio
Balanced Portfolio of Crossovers and Sedans

g Growth Opportunities for Cadillac and its
. e lo

Customers
r
it the Portfoljay




True Hands-Free Tjiﬁ/;ng for Limited gcéss Bezewa

-

Operational Domain of 130,000+ Miles(in the U.5.

Ve

Additional Roads Add " ater This Year
.\

~»

More Than One-Million Customer Miles Driven

Ranked by Consumer Re_pgr,té- e “Top Automatedbxﬁin:g‘S‘ystem onthe Market Today”



» Super Cruise™ will be
available on all Cadillac
models, with the rollout
beginning in 2020.

[« Super Cruise™ will be
available in calendar year
2020 on select CT5
models.

SUPER CRUISE™ COMING TO CADILLAC CT5




Escalade
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CT5

THE DEFINITION OF MODERN AMERICAN LUXURY
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New Cadillac Sedan

Coming Soon













RFORMANCE

MARKETING

Driving Brand Reappraisal and Sales Volume




XT4=14TX

TAKE A DRIVE. SEE IT LIVE.

CADILLAC. OFFICIAL VEHICLE OF THE PGA OF AMERICA



ADVERTISING
EFFECTIVENESS

Brand Opinion Anthem Shopping on
up 39% “Rise Above” ad third-party sites
(Q4 ‘16 vs Q418) scored in top 5% (e.g.: KBB) was up

of luxury-make 64% MOM and
ads tracked over 26% YOY in
the last four years February

(of 252 Ads) in

Brand Opinion lift




CADILLAC LIVES
IN TWO WORLDS

/b.
T3 TODAY

N = Aggressively Growing
= Lo Sales Volume

LONG-TERM
The Pinnacle of Mobility




CADILLAC WAS CREATED TO LEAD.
AND TS TIME TO LEAD.
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THE PINNACLE,OF,MOBILITY

Cadillac is GM’s Lead Electric Brand







